PHILIP MORRIS, U.S.A. 


_ INTEROFFICE CORRESPONDENCE 

120 PARK AVENUE, NEW YORK, N.Y. 10017 


TO: Renee Simons DATE:: August 8, 1986 

FROM: Susan Reich 

SUBJECT : Status of Blc Lighter Cross Promotion 


This memo summarizes the status of the Bic Lighter Cross 
Promotion which was referenced in the latest Marketing Promotion 
Department status report. 

Fran Goehl from Merchandising Materials issued to a memo to all 
Brand Managers about six months ago re individual brand interest 
in participating in a promotion of this type. She has not 
received feedback from each Brand Manager to date, hence the 
references in the status report. 

Briefly, Bic Lighters are offering P.M. brands the opportunity to 
place a coupon of our choice on their disposable lighter 
packages. PM would have to purchase a minimum of one million 
lighters (@ 330 each = $330,000). Depending on Bic's production 
run, up to 40 million could be printed at no additional cost to 
P.M. 


P.M. would be given the option of placing these coupons either on 
a regional or national basis. Bic lighters are distributed 
across a wide array of trade classes including supermarkets, drug 
stores, mass merchandisers, convenience stores, and tobacco 
distributors. 


Players Lights 25's is currently involved in a cross promotion Of 
this nature with Scripto lighters. The terms of this promotion 
are not as desirable as Bic's re price and quantities.' The 
Players Lights cross promotion began in April and it is therefore 
too early to estimate coupon redemption rates. I suggest that we 
do not recommend a cross promotion of this nature for Benson & 
Hedges until we are able to assess the Players Lights’ test 
results. 


Please call if you have any questions. 
SR:pld 



Source: https://www.industrydocuments.ucsf.edu/docs/ykfn0004 
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